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I.E. Kozyrskaya 

THE COMPETITIVENESS STRENGTHENING OF RUSSIAN COMPANIES 

In the last decennium competition increase has been observed throughout the 

world. Not so long ago, there was no competition in many countries and industries. 

Markets had been protected and dominant market positions were clearly defined. And 

even where there was contention, it wasn't so fierce. Competition increase was con-

strained by direct government intervention. There are characteristic signs of competi-

tion, namely: existence of markets with alternative choice options for buyers (sellers); 

the presence of more or less buyers (sellers), competing with each other and using 

various tools of market policy; alternation of the use of these tools by one competitor 

and the response of other competitor. In the recent research the hypothesis is that the 

competitiveness of companies that are operating in the world market is based on a 

combination of objective criteria. 

Keywords: competition, competition microsybsystem, company competitive-

ness, strategic plan, competitive strategy, Russia. 
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